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CHARM UP YOUR LIFE





 SUPPLY AGREEMENT (V4)
Sterling Silver Jewellery and Charm Club
THE PARTIES:-

DISTRIBUTOR                                                                                    RETAIL PARTNER
Duraflex Group Australia (DGA)                                                   _____________________________________________________
Level 2, 6 McCabe Place 


Chatswood NSW 2067                                                                   Location_____________________________________________
Sydney, AUSTRALIA
DGA congratulates the RETAIL PARTNER on their decision to join the world of THOMAS SABO and to become an approved retail outlet for the THOMAS SABO brand in Australia and New Zealand.
A THOMAS SABO RETAIL PARTNER becomes part of an exclusive group of distinguished international retailers entrusted to present the THOMAS SABO Sterling Silver Jewellery and CHARM CLUB Collections in Australia and New Zealand.  Separate approval is required for RETAIL PARTNERS who wish to carry THOMAS SABO Watches.
DISTRIBUTOR’S COMMITMENT
DGA will support the THOMAS SABO RETAIL PARTNER with the following:-

1) Supply of Product: - DGA will use its best endeavours to ensure stock is readily available and will supply product to Retail Partners subject to availability from THOMAS SABO Head Office in Germany, and in accordance with all DGA trading terms and conditions. 

2) POS/Display Material: - DGA will provide initial POS and display material with the first order at no charge. Additional POS will be supplied free of charge at DGA’s discretion – please refer to the pricelist provided for individual pricing. All POS, display and marketing material provided free of charge remains the property of DGA. Any POS items sold from the display are to be replaced by the store at wholesale cost.
3) Packaging Material: - DGA will provide an initial assortment of packaging material with the first order at no charge. Subsequent quantities of chargeable and free-of-charge packaging material are available commensurate with the volume of sales achieved by the Retail Partner. See price list provided for details.
4) Advertising Contribution: - DGA will contribute to local/regional advertising on a shared basis with the Retail Partner. Contributions from DGA will represent 5% of wholesale purchases, and be made via a credit to the Retail Partner’s trading account. All advertising must be submitted to DGA for approval before publication, otherwise no contribution can be made.
5) National Advertising: - DGA will continue to implement national advertising and marketing campaigns.
6) Website Listing: - The Retail Partner’s store address details will be listed on the International website only if they stock both Charm Club and THOMAS SABO Sterling Silver Jewellery.

7) Staff Offer: - To encourage the sales staff of all Retail Partners to wear selected THOMAS SABO pieces DGA offers a 20% discount from wholesale for all staff purchases. Staff purchases can only be made once every six months or when a new TS collection is released, and is to be sent to DGA marked as a ‘Staff Order’. It is expected that this product will be worn in store regularly by the retail sales team.
8) Staff Training: - Retail Partners and their staff will be provided with THOMAS SABO brand and product training material. This will be supported on an ongoing basis by DGA Sales or Brand Executives, regular Newsletters, a trade-only website source, and other communication methods. Shop staff are expected to have internet access.
9) Distribution: - DGA undertakes to supply the THOMAS SABO brand to a limited number of outlets per region or shopping district and reserves the right to add additional THOMAS SABO outlets at its discretion. DGA will attempt to consult with existing Retail Partners in regard to the addition of new outlets.
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RETAIL PARTNER’S COMMITMENT (V4)
A THOMAS SABO RETAIL PARTNER agrees to represent the THOMAS SABO brand in accordance with the following:-
1) A Permanent Branded Display is to be maintained in a key location within the retail store using approved THOMAS SABO POS material and with clear separation from other brands and products to enable customers to view and enjoy a complete THOMAS SABO brand exhibit.
2) Both Collections of THOMAS SABO (Sterling Silver Jewellery and Charm Club) will be presented with a balanced and representative assortment clearly defined in separate displays.
3) Merchandising Guidelines are to be maintained in accordance with any material or advice communicated by DGA Head Office or it Sales Executives and Merchandisers.
4) THOMAS SABO POS Display Material is for the display of THOMAS SABO product only and always remains the property of DGA and THOMAS SABO.
5) THOMAS SABO Packaging Material is to be used with the sale of every THOMAS SABO piece to enhance the brand experience for the consumer. Spare packaging is to be respected and stored in a clean environment, and kept replenished at all times.
6) Minimum Stock Investment: - A Retail Partner’s stock investment in THOMAS SABO product at any time is to be maintained at a level equivalent to or greater than the initial opening investment.
7) Care of In-Store Stock: - All products on display must be maintained in ‘as new’ condition. Cleaning must be conducted regularly and maintained to at least the standard achieved by the JCR150R Ionic Cleaner. 
8) A Commitment to Training of all retail sales personnel in the THOMAS SABO brand and product range is accepted as a joint responsibility between DGA and the Retail Partner. 
9) Imitations and Copies: - Retail Partners are expected to not carry competitor brands or ranges that imitate THOMAS SABO products and/or marketing concepts. 

10) A Retail Partner acknowledges that Recommended Retail Prices are set by THOMAS SABO in Germany for all THOMAS SABO product sold in Australia and New Zealand.
11) Advertising and Promotional Commitment: - Retail Partners are expected to undertake THOMAS SABO local/regional advertising and promotional activities on a regular basis. As noted under the Distributor’s Commitments DGA will support and contribute to these activities where possible.

12) Retail Partner’s Territory: - A Retail Partner’s territory must be agreed between the Retail Partner and DGA prior to commencement of this agreement. A Retail Partner’s concerns with other potential stockists must be raised at this time. A Retail Partner accepts that DGA may from time to time participate in national campaigns that allow selected THOMAS SABO items to be sold through non-stockist outlets in their area for a limited time only. 
13) A Retail Partner accepts that this supply agreement is specific to the store or site noted on the front of this agreement only. It does not permit the Retail Partner to display or sell the THOMAS SABO brand or products in any other store without the consent of DGA. Any approved new site shall require a new Supply Agreement to be completed.
14) Non Compliance with any of the above Retail Partner commitments may result in the cancellation of this supply agreement by DGA. Such cancellation will result in no further supply of goods to the stockist and require the return of all THOMAS SABO stock, packaging and POS material to DGA for credit. A warehouse handling fee will be applied at DGA’s discretion.
15) Return of DGA property is the responsibility of the Retail Partner. All POS and display material including Towers or other furniture are to be packaged and returned to DGA Head Office at the Retail Partner’s expense. The Retail Partner agrees to pay full replacement cost less any deposit paid for non-returned items or items returned and received damaged by DGA.
The term of this Supply Agreement is indefinite and can be terminated by either party at any time in writing to the other party, with the giving of 30 days notice. This Supply Agreement is not transferable without DGA consent should the ownership of an approved Retail Partner site change and always remains subject to the normal DGA Terms and Conditions of Sale.                                                                                                 
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ACKNOWLEDGEMENT (V4):-
I hereby confirm that I have read and fully understood the terms and conditions of this Agreement:-
……………………………………………….......                                        …………………………………………………….

Signature – DGA Sales Executive
Signature – Retail Partner
……………………………………………………
…………………………………………………….
Print Name – DGA Sales Executive
Print Name and Title – Retail Partner
……………………………………………………
…………………………………………………….
Date
Date
                                                                                                               ……………………………………………………..
                                                                                                               Email address (for marketing material)
……………………………………………………                                      ..……………………………………………………..                                                 

Signature – DGA Executive Officer                                                   Store Phone
………………………………………………....... 

Print Name – DGA Executive Officer

…………………………………………………...


Date
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